
Curriculum Vitae (english)

Education

Degree Institution Date

Bachelor with Honours of Economics Faculty of Economics University of
Belgrade

1978.

Master of Economics Faculty of Economics University of
Kragujevac

1986.

PhD  in Economics Faculty of Economics University of
Belgrade

1991.

Personal skills and competences

Foreign language 1 (level) Russian

Foreign language 2 (level) English

Computer skills MC Office

Other skills

Professional / Work experience

Position Employer Period

Procurement manager Zastava Kragujevac 1979-1990

Teaching assistant - Full
professor

Faculty of Economics University of Niš 2003-

Academic carier

Election date

Assistant 18.03.1991.

Assistant professor 26.11.1993.

Associate professor 18.11.1998.

Full professor 27.10.2003.

First and last name Sreten Ćuzović

Date of birth Otilovići

Place of birth 25.07.1955.

Nationality Serbian



Extracurricular activities

Participation in domestic projects:
 Research modern trends of strategic management application specialized management

disciplines in the function of competitiveness of the Serbian economy - project no. 179081
 Strategy and Policy Development of Trade of the Republic of Serbia, the Ministry of Trade and

services-Faculty of Economics in Belgrade, Belgrade, 2009. .
 Strategy and Policy Development of Trade of the Republic of Serbia, the Ministry of Trade

tourism and services-Faculty of Economics in Belgrade, 2003.
 Strategic management of production of small and medium-sized enterprises in the conditions

Transition (2001-2005.), Ministry of Science and Technology of the Republic of Serbia.
 Minimize ino-resource the beginning of the 21st century, the Institute for Foreign Trade-

Center scientific istarživački Development (NIR) Flag, 1985-1988.
 Development Strategy procurement cooperative network of cars Zastava, Kragujevac, 1982

Professional development:

 Scientific research center Zastava, Kragujevac,
 He had the opportunity to get acquainted with the methodology of scientific research in the

following institutes: Institute Unis Sarajevo, Sarajevo Institute Energoinvest, Institut for
Foreign trgovinu, Beograd, Scientific-research center, others.

 He had the opportunity to visit twice UPPSALA UNIVERSITET: Ekonomikum, Sweden. (1985.
and 2008)

Membership of professional bodies:
 Member of Commission for analysis and quality control (2005-)
 Member of Commercial and Economic Council of the City of Nis, 2008-2012.
 Member of the Management Board of the newspaper publishing company brightness,

Kragujevac 2007-2011.
 Deputy Chairman of the board of Zastava Employment and Education (EPA), Kragujevac,

2001-2003.
 Vice President of Serbian Franchise Federation (SFF), Niš, 1991-2005.
 Member of JUSK (unique association for standardization and quality)
 Member of EDI Association (1991-2000)
 Serbian Marketing Association SEMA (2009-)
 Regular Member of Scientific Society of Economists of Serbia

Key qualifications:
Trade, retailing, quality management, trade management and trade marketing
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